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Se ng Financial Goals
Advanced Level
Has something beneficial ever happened to you with no eﬀort on your part? Maybe you won a prize in a drawing or
received extra birthday money from a rela ve. There is a possibility that good things have come your way by
coincidence. But, how likely is it to receive an “A” on a test without studying? Or, how likely is it to beat your opponent
in sports without working hard in prac ce? Most good things are the result of eﬀort and discipline on your part.
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Throughout life we find ourselves constantly se ng
personal goals. A goal is something a person intends to
acquire, achieve, or accomplish in the future. Se ng goals
helps you plan how to make the life you want to live a
reality. Reaching goals helps us to determine the degree of
success we’ve achieved in life. Se ng goals is par cularly
important for future outcomes that will take a lot of
thought, planning, me and eﬀort to achieve.

P
Se ng financial goals is an integral part of financial
planning, the process of managing money con nuously
throughout your life. Financial goals will help to guide your
short and long‐term spending decisions because they force
you to iden fy priori es. Financial goals give your financial
plan a specific direc on.

What is one financial goal you would like to achieve?

You are more likely to achieve your
desired outcome if your goal‐se ng is
built around SMART goals. SMART
goals may be wri en for just about
any objec ve including your
educa on, career or health (such as
fitness or weight loss). A SMART
financial goal includes these elements:

Did you know that goals that are
wri en down are much more likely
to be achieved than mental goals?
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Specific
A specific goal has a clearly
defined end result. When
wri ng a SMART financial
goal state exactly what plan
you have for the money
involved.

Lacey
wrote
the
following goal. "I will reduce
my debt." This goal lacks
specificity.
A specific statement of this
goal would be “I will reduce
the amount I owe on my car
loan.”

SMART F

Measurable
A measurable goal is one for which
you can easily determine when the
goal has been met and whether you
are making progress toward its
comple on. When wri ng a SMART
financial goal, state the exact dollar
amount involved.
Lacey’s goal of, “I will reduce
the amount I owe on my car
loan” is not a measurable goal
because the verb “reduce” is vague.
“I will reduce the amount I owe on
my car loan by $1,000” is a
measurable SMART goal because
Lacey has stated a specific dollar
amount.

Realis c
Being aware of your resources and what you will have to give up in order
to achieve your goal will help you determine if that goal is realis c.
When wri ng a SMART financial goal, examine the consequences of your
goal in terms of its opportunity costs, that is, the value of the next best
alterna ve that you will give up as a result of your plan. Are you willing
to give up what is necessary to achieve your goal?
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ainable

An a ainable goal is one that you know is
possible to achieve. When wri ng a
SMART financial goal create a step‐by‐step
plan that outlines exactly how the goal can
be reached.
Lacey’s goal statement, “I will reduce
the amount I owe on my car loan by $1,
000,” is not a ainable if Lacey cannot
determine exactly how she will reduce her
loan amount by $1000.
Lacey wrote a SMART goal when she
stated, “I will reduce the amount I owe on
my car loan by $1,000 by paying an extra
$100/month” This SMART goal is
a ainable because Lacey iden fied her
willingness to apply an extra $100 each
month toward the balance of her car loan
instead of other expenses.

Time Bound
A me bound goal simply means you’ll
achieve your goal within a certain
meframe.
Lacey wrote a SMART goal when she
stated, “I will reduce the amount I owe
on my car loan by $1,000 in 10 months by
paying an extra $100 per month.” She has
bound her goal within a meframe of 10
months.

Lacey’s goal of paying an extra $100 a month toward her car loan is
realis c only if she is willing to give up the other things she could have or
do with that $100 each month. These trade‐oﬀs are specific to Lacey and
will depend on her values. Ul mately, a specific, measurable and
a ainable goal will fail if a person is not willing to s ck with the financial
plan to achieve it. Se ng a SMART goal involves iden fying and
evalua ng the trade‐oﬀs and opportunity costs and commi ng
Lacey’s SMART goal becomes, “I will reduce
to the plan.
the amount I owe on my car loan by $1,000 in 10
months by paying an extra $100 per month.”
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Refer to the financial goal you indicated on page one. Re‐write this goal to include all elements of a successful SMART
goal:
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To achieve your financial SMART goal you must manage and monitor your progress to ensure its success. This is one of
the most important parts of goal se ng. Below are some ps that will help you manage and a ain your goals.
Frequently Evaluate Your Goals
Events might happen that get in the way of reaching
your goal. If this happens, consider all of your
op ons. Should you change your goal? Can you
reduce or manage the obstacles that are interfering
with you achieving your goal? If you’re considering
giving up on your goal, try rewri ng it first to deal
with the factors that are ge ng in your way.
Successful goal achievement relies on your ability to
refocus, rewrite your goal if necessary and eliminate
barriers to success.
Reward Yourself for Reaching Your Goal
Reaching your goal should be a reward in itself.
However, some mes we like to celebrate our
achievements with addi onal rewards. Knowing you’re
going to give yourself an addi onal reward upon
achieving your goal can be an addi onal mo vator. If
others have helped you reach your goal invite them to
join you in the celebra on as well.

Visit the Consumer Jungle website
www.consumerjungle.org to access goal
se ng websites.

Set a Realis c Goal
If you find that you are having a diﬃcult me reaching
your goal, check to see if your goal is realis c. O en,
op mis c goal se ng creates an unrealis c goal. Your
goal may require more me or money than you have
available. Or, your goal may require you to give up too
much of something else (the opportunity cost of your
trade‐oﬀ is too high). The best goal requires eﬀort and
discipline on your part but will nevertheless oﬀer a high
chance of success. A er all, success is what you are a er
not failure.
Make Your Goal Public
To help you manage and achieve your goal, consider
making your goal public. Here are some ways to do that:
 Share your goal with your family and friends and ask
them to hold you accountable. Your family and friends
can then support your decisions that lead to the
achievement of your goal.
 Use a support group. For example, people who are
trying to lose weight o en find it helpful to belong to a
support group of people who are trying to accomplish
the same goal.
 Use a goal‐se ng website or app to track your goal and
hold you accountable. These sites o en allow you to
compare your progress with people who have similar
goals. Some goal‐se ng websites oﬀer the op on to
make your goal public.

What are two methods that would be helpful to you in managing and monitoring your goal?
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